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Media Literacy

	Montana Content Standard 1
	Essential Learning 
	CRT
	DIST
	
	
	
	

	9.1 Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	9.1.1 Recognize that media producers are businesses

9.1.2 Match media messages with their intended audience.
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Montana Content Standard 2
	Essential Learning 
	CRT
	DIST
	
	
	
	

	9.2 Students distinguish among and use appropriate types of media for a variety of purposes.


	9.2.1 Identify the conventions of visual media genres (talk shows, local and national news, guest interview, etc.)

9.2.2 Use a variety of criteria (clarity, accuracy, effectiveness, bias, relevance) to evaluate informational media.
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Montana Content Standard 3
	Essential Learning 
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	9.3. Students apply knowledge, skills and strategies to design and create media messages.


	9.3.1 Explain how images and sound convey messages in visual media.

9.3.2 Analyze the way in which contemporary music influences other media.

9.3.3 Analyze TV’s influence on print and film.
	
	
	
	
	
	

	
	
	
	
	
	
	
	


	Montana Content Standard 4
	Essential Learning 
	CRT
	DIST
	
	
	
	

	9.4 Students identify, analyze and evaluate the impacts of media on individuals and society.


	9.4.1  Follow the building Appropriate Use Policy for technology

9.4.2 Properly attribute sources through citations and bibliographies.

9.4.3 Explain the consequences of the unethical uses of media.

9.4.4 Discuss the consequences of plagiarism.

9.4.5 Analyze the importance of intellectual property rights to authors.
	
	
	
	
	
	

	
	9.4.6  Identify and origin and authority of information obtained form the media, and determine if the information is distorted.

9.4.7 Analyze the influence of media on social mores and laws.

9.4.8 Analyze the influence of the media monopolies on opportunities to participate in decision making.


	
	
	
	
	
	


